


Email Marketing
Building A Loyal Fanbase With Email Marketing



The Benefits Of 
Email Marketing



95% of Gen Z & millennials consider email as essential to their life

Extremely high ROI: 32:1 

The Benefits Of Email Marketing

4 billion active email users



Valuable data for advertising campaigns

Direct to fan

Email Marketing In Music

Owned means of communication



Choosing An Email 
Marketing Platform



Function

Fan relationship-building: Newsletters 

Advertising: Marketing emails



Pricing Models

Monthly fee

Freemium (up to #)

Additional costs for extra services and pay-as-you-go

Contact list size-based pricing



Features

A/B Test

Segmentation

Website & Landing Page Builders

Built-in CRM & Integrations

SMS Marketing 

Social Media & Advertising

Reports & Analytics

Automation

Customisation



User-friendliness

Prioritise a platform that does what you need, well

How easy-to-use is the platform?

Test the platform before committing and create a test campaign 



Support

Access to a real person for support

“How to” guides on the platform

Access to an account manager for large contact bases



Email Content Strategy



Subject

Sender

Call to action

Embeds / 
Attachment

Body text



Subject Lines





Email Preview

Make sure your template is mobile-friendly

Preview your emails in different email clients

Allow for Plain Text option



Discounts

Pre-sales

New music / video / merch / live concerts

Content

Newsletters

Competitions / UGC Campaigns

Confirmation emails



Growing Your Mailing List



Sign Up Forms On Website



Exclusives



Facebook Lead Ads



Tunespeak





Good Practices

Unsubscribing must be as easy and accessible as subscribing

Users must provide valid consent to receive marketing messages

Marketing emails must include a physical street address 



Improving The Success  
Of Your Email  

Marketing Campaigns



Experiment with sending times

Optimise to avoid spam filters

Segment your audience

Improving Open Rates

Remove inactive subscribers

A/B testing with subject lines



Can people easily find the link?

Why should people click on the link?

Does your email reflect that goal?

Improving Click-Through Rates

What’s the goal of your email?



Test out email frequency

Personalise emails

Create a relevant and consistent newsletter

Improving Unsubscribe Rates

Segment, segment, segment



Choose a platform that fits your project

Key Learnings

Email Marketing is still highly relevant in music

Provide value to subscribers with exclusive and tailored content

Keep emails on brand and aligned with your artist’s identity

Analyse engagement metrics to improve performance



Questions?
training@musically.com     www.musically.com


